Outreach Materials

Outreach is an important way to engage the broader community in our campaign. 

What is outreach?

There are two main components to outreach:

1. Education – letting others know about the campaign and the work you are doing in order to achieve its goals.

2. Relationship Building – establishing a connection, creating a space with others to participate in the campaign, and discovering how they may best fit into the overall effort.  While doing this, you may also learn more about their goals and perhaps find commonalities – and discover ways we can best bolster each other’s efforts. 

Who should we outreach to?  

Most everyone! 

To get started, brainstorm a list of people, groups, and institutions that might be interested to learn about our local efforts. Start with those you already know. Next, compile the contact information for these groups and begin reaching out.  Here are some helpful suggestions on who to include: 

* People:

-Individuals in the community who are likely to be affected by the transition to a green economy (ex. construction business owners, solar entrepreneurs, autoworkers, etc.)

-Local experts on these issues (ex.: Professors of Environmental Studies, renewable energy scientists, green economists) 

* Organizations:

-Environmental groups (ex.: Sierra Club, League of Conservation Voters, local environmental organizations, college environmental clubs, etc.)

-Business (ex.: any and all local businesses in renewable energy or “greening” fields, steel workers unions, organic food stores, chambers of commerce, sustainable business networks, etc.)

-Faith Based Organizations

-Community groups (ex. Civitans, Boys & Girls Club, food co-ops, peace groups, meetups, neighborhood groups, etc.) 

What should we say to them?

Tips:  Be yourself. You’re probably curious about these other organizations and also excited to express the work your local council has been doing – so, just express it! 

Here is an example of how a conversation might flow:

“Hi, my name is _____________ and I’m a volunteer with MoveOn.  I’m calling today because I wanted to reach out to you and talk about the work we’re doing in (city/town), learn more about your organization and your efforts in the area.” 

Ask them about their organization (what is their mission, current goals, etc.?)  

“That’s great!  I’d love to tell you about our new massive campaign for a clean energy it is called Power Up America. This is a massive grassroots campaign for a new energy economy. Our goal is to create 5 million new green jobs and to get Congress to commit to repower America with 100% clean electricity within 10 years.

There are three key strategies we’re using in this campaign:

* Pressure Congress.

* Spread the word.

* Build for the long term.

Our current project is _______. Can I tell you a bit more about it?”

